The holldays are back W|th a bang W|th spendmg expected to be close to $850

Million this year, surpassing even last year.*
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4 in 10 Boys would
rather receive one big
expensive gift

(down from 48% in 2019)
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receiving several

smaller gifts
(up from 6 in 10 in 2019)

BOYS GIRLS
Legos 34% LOL Surprise Dolls 22%

v Specific Video Games 17% w»n Legos 22%

O Remote Control vehicle 16% A O Barbies/Accessories 21%

X Bike 1% X Clothes 15%
Nerf Gun 1% Arts and Crafts Supplies 13%

»n Legos 23% A\ v Clothes 44%

E Clothes 20% E Gift Cards 21%

w Gift Cards 13% w Shoes 15%

3 Specific Video Games 12% 3 Books 15%

" Shoes 12% = Specific Video Games 9%
Clothes 43% Clothes 59%

g Money 35% ‘£ Shoes 26%

1w Shoes 21% i Money 20%

*  Gift Cards 17% i Gift Cards 19%
Airpods 13% Makeup 18%
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27% 27% 21% 20%V¥ 19% 16% 26% 21% 17%
Tablet Smart- Nintendo Smart- Apple Smart Smart- Laptop Apple
phone Switch phone Airpods Watch phone Airpods

*Source: National Retail Federation

A Significantly greater than 2019
¥ Significantly less than 2019

Mary Mclirath, Ph.D. | marym@crresearch.com | 312.828.9200

TN
., 32% of Teens chose
no digital devices
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TOP 3 DESIRED EXPERIENTIAL GIFT

KIDS TWEENS TEENS
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Tall it all {
19% 6% 5% 12% 10% 5% 18% 10%
Disney Go Out to Zoo/ Vacation Disney Concert/ Vacation Spending
Eat Vacation Play Time with
(tie) Tickets Gifter

| interested in this type of gift
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TOP 3 GFT CARDS (AIDED)

TEENS
71%

KIDS
48%
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BOYS GIRLS
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A Significantly greater than 2019

V¥ Significantly less than 2019 Mary Mcllrath, Ph.D. | marym@crresearch.com | 312.828.9200
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WH@ MAKES W!§H U§TS

mKids mTweens mTeens

44%

Before
November

34%

33%
I I B I I

November,

43%49Aa

before

Thanksgiving

14% 129 16%
Hm BN

November, after
Thanksgiving

WHEN THEY MAKE WISH LISTS

8% 12% 13%
=1 I |

In December

fH@W THEY MAKE WI§H LI§T$

Kids: 41%
Tweens: 48%
Teens: 36%

Kids: 22%
Tweens: 12%
Teens: 19%

Kids: 23%
Tweens: 9%
Teens: 6%

Write a letter to
Santa

Write it on a
piece of paper

Just tell my
parents

Kids: 6%
Tweens: 10%
Teens: 15% A

Make a list on a
website (like Amazon)

Kids: 4%
Tweens: 9%
Teens: 8%

Make a list on a
computer or tablet

THE GIFT OF GIVING
Would rather give their gifts to charity

than give up all electronic devices and
media for a month

m Kids mTweens ®=Teens

26%26%27%

I will donate
toys or other
presents

III 16%

24%

19%

16% 15%
9/0 a% 5%
| WV |
I will donate I will donate 1 will
food and/or or raise volunteer
clothing money my time

TOP 3 STORE TYPES THEY WILL SHOP

KIDS TWEENS
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57% 46% 28% 60% 58% 23% 66% A
Mass Online Dollar Mass Online Dollar Online
Merch Stores Merch Stores

A Significantly greater than 2019
¥ Significantly less than 2019

Mary Mclirath, Ph.D. | marym@crresearch.com | 312.828.9200

TEENS
m B
63% 29%
Mass Dollar
Merch Stores

of C+R Res



